MARIS STELLA COLLEGE (AUTONOMOUS) VIJAYAWADA - 8
(Affiliated to Krishna University, Machilipatnam)
SYLLABUS
Course Title: Office Secretaryship Course Code: 20SDCOS2
No. of Hours: 30 Hrs. Credits: 2
LTP-200

Objectives
To enable the students to understand the functions of modern officeand its
importance.
To acquaint the students with qualifications, functions and duties ofoffice
Manager.

Course Outcomes

CO1: Understand the organizational hierarchy and outlines of functioning
CO2: Comprehend the role of office secretaryship in a small and medium
organization

CO3: Acquire knowledge on office procedures and interpersonal skills

Unit - I: Introduction: (5 Hrs.)

Introduction — Organisational structure of a small and medium organization —
Types of offices — Kinds of secretaries - The scope of

office secretaryship

Unit - II: Role and responsibilities of office secretary: (5 Hrs.)

The role of an office secretary - Duties and responsibilities- Usage of different
devices - Flowchart and office manuals — Coordinating different wings of an
office/organization — Arranging common meetings - Operations of banking and
financial services -travel and hospitality management services

Unit - Ill: Office procedures: (5 Hrs.)

Office procedures — Filing— Circulating f iles - Preparation of notes, circulars,
agenda and minutes of meetings — Issue of press notes -

Maintenance of files and records - Inventory, office, human resources,f
inancial and confidential - maintaining public Relations.

Hands On /Skill: (15 Hrs.)

Visit various organizations ( Hospitals, Hotels, Hospitality centers)
Preparation of appointment letters, dismissal letters, memos,

Issue of appreciation/ motivation letters, Releasing of Press notes,notices and
circulars



Arranging invited lectures from office executives, auditors andmanagers
Assignments, Group discussion, Quiz etc.

Prescribed text books:
. Rapidex Professional course - PustalMahal Group

2. James Stromen, Kevin Wilson and Jennifer Wauson - AmericanManagement

Association

Reference books:

M.C.Kuchal, Secretarial Practice - S.Chand Publications

Charles K.B 1856 Ober - The Association of Secretaryship - NabuPress
Websites on Office secretaryship



MARIS STELLA COLLEGE (AUTONOMOUS) VIJAYAWADA-8
(Affiliated to Krishna University, Machilipatnam)

SYLLABUS
Course Title: Insurance Promotion Course Code: 20SDCIP2
No. of Hours: 30 Hrs. Credits: 2
LTP-200

Objective
To enable the students to know about the basic insurance plans
To acquire knowledge on customer related issues

Course Outcomes:

CO1: Understand the field level structure and functioning of insurance sector
and its role in protecting the risks

CO2: Comprehend pertaining skills and their application for promotinginsurance
coverage

CO3: Demonstrate different customer related issues

Unit I: (5 Hrs.)
Introduction of Insurance - Types of insurances. Growth of Insurance sectorin
India- Regulatory mechanism (IRDA) - Its functions

Unit II: (5 Hrs.)

Life Insurance plans. Health insurance plans. Products and features.
Contents of documents— Sales Promotion methods - Finding prospective
customers — Counselling — Helping customers in filing - Extending post
insurance service to customers.

Unit 1l (5 Hrs.)

General Insurance - [t&#39; s products (Motor, Marine, Machinery, Fire,Travel
and Transportation) and features. Contents of documents.

Dealing with customers — Explaining Products to Customers -Promoting
Customer loyalty. Maintenance of Records.

Hands On /Skill: (15 Hrs.)

Collection of pamphlets of various insurance forms and procedures
Invited Lectures by Development Officers concerned

Mock practice of selling of insurance products

Preparation of working documents

Assignments, Group discussion, Quiz etc.
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Reference books:

Principles of Insurance, Himalaya publishing House
Principles and Practice of Insurance

Fundamentals of insurance

Life and General Insurance Management

Financial services, Tata McGraw hill

Insurance Principles and Practices, Sultan Chand & Sons
Websites on insurance promotion



MARIS STELLA COLLEGE (Autonomous), Vijayawada-8.(Affiliated to Krishna
University, Machilipatnam)

SYLLABUS
Course Title: Tourism Guidance Course Code: 20SDCTG2

No. of Hours: 30 Hrs. Credits: 2

LTP: 200
Objectives
To understand the concept of tourism guidance and itsapplication.

To learn guest relation management, leadership and social skills.

Course Outcomes

CO1. Explain the basic concepts of tourism and tourism guidance.

CO2. Apply tourism guidance concepts to manage group tours.

CO3. Demonstrate guest relation management, leadership and socialskills.

UNIT-I: (5 Hrs.)
Tourism — What is Tourism - Characteristics of Tourist Places —
Guidance in Tourism - Meaning of Guidance — Types of Tour Guidance-
Government/Department Regulations

UNIT-II: (5 Hrs.)
Types of Guides — Characteristics of a Guide - Duties and

Responsibilities of a Guide - The Guiding Techniques —Guide’s

personality- Training Institutions — Licence. Leadership and Social

Skills - Presentation and Communication Skills - Working with differentage and
linguistic groups - Working under difficult circumstances —

Precautions at the site -Relationship with Fellow Guides and Officials.

UNIT-III: (5 Hrs.)

Guest Relationship Management- Personal and Official - Arrangementsto
Tourists — Coordinating transport - VISA/Passport -Accident/Death -

Handling Guests with Special Needs/ Different Abilities —Additionalskills
required for Special/Adventure Tours - Knowledge of Local

Security and Route Chart — PersonalHygiene and Grooming - Checklist-Code of
Conduct Co-curricular

Skill/Hands-on: (15 Hrs.)

. Assignments, Group discussion, Quiz etc.

2. Invited lecture/training by local tourism operators/expert/guides.

3. Visit to local Tourism Department office and a tourist service office .4.
Organisation of college level short-duration tours to local tourist
sites.



Reference Books:

1. Jagmohan Negi (2006); Travel Agency and Tour Operations,Kanishka
Publishers,New Delhi

2. Mohinder Chand (2009); Travel Agency and Tour Operations: Anintroductory
Text, Anmol Publications Pvt. Limited, New

3. Pat Yale(1995); Business of Tour Operations,Longman Scientific &Technical,
New Delhi.

4. Websites on Tourism guidance.



MARIS STELLA COLLEGE (AUTONOMOUS), VIJAYAWADA -8
(Affiliated to Krishna University, Machilipatnam)
SYLLABUS
Course Title: Public Relations Course Code: 20SDCPR2
No. of Hours: 30 Hrs. Credits: 2
LTP: 200

Objectives

e To understand the concept of Public Relations and its Evolution.

e To acquire Public Relations Skills and to identify its ethical

aspects.

Course Outcomes

CO1: Discuss the evolution and advancements in public relations.
CO2: Explain the concepts and tools of public relations.

CO3: Demonstrate writing skills required in public relations.

UNIT-1I: Introduction (5 Hrs.)
Public Relations - Meaning, Definition, Nature and Scope, Historical
Background, Technological and Media Revolution and Role in Business,
Government, Politics, NGOs and Industry.

UNIT-1I: Concepts & Tools (5Hrs.)
Concepts of Public Relations - Press, Publicity, Lobbying, Propaganda,
Advertising, Sales Promotion and Corporate Marketing Services,
Tools of Public Relations - Press Conferences, Meets, Press
Releases, Announcements, Webcasts.

UNIT- IlI: (5 Hrs.)

Public Relations and Mass Media, Present and future of Public Relations in
India, Ethics of Public Relations and Social Responsibility, Public Relations
and Writing - Printed Literature, Newsletters, Opinion Papers and Blogs.

Skill/ Hands — on: (15 Hrs.)

1. Invited lecture by local field expert/eminent personality on Public
Relations

2. Creating Blogs

3. Group Discussion4. Quiz



Co-Curricular Activities

1. Visit to Press

2. Opinion Survey, Media Survey and Feedback3.
Case Studies

4. Organising mock press conferences, exhibitions5.
Assignments

Reference Books
1. Brown, Rob, Public Relations and the Social Web, Kogan Pagelndia,
New Delhi, 2010.
2. Cutlipscottetal, Effective Public Relations, London, 1995.
3. Black Sam, Practical Public Relations, Universal Publishers,1994.
4. S.M. Sardana, Public Relations: Theory and Practice.5.
J.V.Vilanilam, Public Relations in India: New Tasks and
Responsibilities, SAGE Publications India Pvt Ltd, New Delhi2011. 6.
Websites on Public relations.



MARIS STELLA COLLEGE (AUTONOMOUS), VIJAYAWADA -8
(Affiliated to Krishna University, Machilipatnam)

SYLLABUS
Course Title: Low Temperature Course Code: 20SDCEA2
Electrical Appliances Credits: 2
No. of Hours: 30 LTP: 200

Objectives

To increase learners’ knowledge in refrigeration, airconditioning & cold
storage fundamentals

To impart skills in refrigeration, air conditioning & cold storagemaintenance
To enhance scope for employment / entrepreneurshipopportunities.

Course Outcomes

CO1: Describe the working principles of refrigeration and airconditioning.
CO2: Explain the working principles of cold storage units.

UNIT-I: Basic Refrigeration and Troubleshooting (10 Hrs.)
Introduction to basics in Electricity, Electrical Measuring instruments,
Electrical Hazards Awareness, importance of earthing, principle of
refrigeration- refrigerants and their properties, the refrigeration cycle,
methods of refrigeration: Vapour absorption, Vapour compression types,
frost free refrigerators, environmental impact of different refrigerants.

Hands on Exercises:

Familiarization of electrical and mechanical components of refrigerator.
Identification of various Refrigeration equipment, components of vapour
compression system like compressor, condenser, expansion valve and
evaporator etc.

UNIT-11:  Air-Conditioning (10 Hrs.)
Basics of Electrical hand & Power Tools, Air Conditioning Basics,
working of air condition machines, fundamentals of Automotive Air
Conditioning Maintenance and Air Conditioning Split Systems, superheat
and subcooling, summer air conditioning systems, winter air conditioning
systems, all year air conditioning systems.
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Hands on Exercises:

Familiarization of electrical and mechanical components of air conditioning
unit.

Identification of various units that control temperature, humidity and quality
of the air during Air Conditioning.

Unit-111: Cold storage and refrigerated warehousing (10  Hrs.)
Basics of Effects of Electric Current, Definition of freezing, cold storage
techniques, working principle- types: Refrigerated Containers, Blast
Freezers and chillers, cold rooms, cold-air distribution, defrosting, factors
affecting storage conditions, problems encountered with cold storage,
energy efficiency, product handling and storage.

Hands on Exercises:

Familiarization of electrical and mechanical components of cold storage
units.

Identification of thermostatic or electronic expansion valves as injection
valves, electronic super-heat controller, evaporator, pressure transmitter,
sensitive temperature sensor to the electronic regulator and Defrosting
units.

Co-curricular Activities (A field visit)

Experiential learning through a f ield visit for two days at t SDI, APSSDC-
Siemens Project at I1IT Campus Nuzvid.

Reference Books:

A Text book on Electrical Technology, B.L.Theraja, S.Chand & Co.,

A Text book on Electrical Technology, A.K.Theraja.

Performance and design of AC machines, M.G.Say, ELBS Edn.,
Handbook of Repair & Maintenance of domestic electronicsappliances; BPB
Publications

Consumer Electronics, S.P.Bali, Pearson

Domestic Appliances Servicing, K.P.Anwer, Scholar InstitutePublications
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MARIS STELLA COLLEGE (AUTONOMOUS), VIJAYAWADA -8
(Affiliated to Krishna University, Machilipatnam)

SYLLABUS
Course Title: Plant Nursery & Gardening Course Code: 20SDCNG2
No. of Hours: 30 Credits: 2
LTP: 200
Objectives
o To learn sound horticulture practices

Course Outcomes

On successful completion of this course, students will be able to
CO1: Outline the basic concepts of plant nursery and management.
CO2: Explain techniques, methods in nursery and gardening.

CO3: Summarize different types of gardening techniques.

UNIT-1: Introduction to plant nursery (5 Hrs.)
Plant nursery: Definition and importance.
Different types of nurseries —-on the basis of duration, plants

produced structure used.
Basic facilities for a nursery; layout and components of a goodnursery.
Nursery beds — types and precautions to be taken during preparation.

UNIT- II: Necessities and Management of nursery (5 Hrs.)
Growing media, nursery tools and implements, and containersfor plant
nursery, in brief.

Outlines of vegetative propagation techniques to produce plantingmaterial.
Sowing methods of seeds and planting material.

Nursery management — watering, weeding and nutrients; pests anddiseases.
Common possible errors in nursery activities.

Unit-3: Gardening techniques (5 Hrs.)

Types of Garden, Kitchen Garden, Terrace garden, Bonsai in Brief

Importance of manure, Organic compost and Hydroponics

Cultivation Procedure of leafy vegetables and different vegetableslike ladies’
finger, brinjal, tomatoes and chillies

Cultivation of important flowers (Dahlia, Marigold and Rose).

Storaging and Marketing procedure of Cultivated vegetables.
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Skill / Hands on activities (15 Hrs.)

Assignments/Group discussion/Quiz/Model Exam.

Demonstration of nursery bed making.

Hands on training on vegetative propagation techniques.

Hands on training on sowing methods of seeds and vegetables.

Invited lecture cum demonstration by local expert.

Watching videos on routine practices in plant nurseries.

Visit to a horticulture /forest /nursery unit.

Case study on establishment and success of a plant nursery,terrace garden and
Bonsai plants.

Reference books:

Ratha Krishnan, M., et.al. ( 2014) Plant nursery management: Principles and
practices, Central Arid Zone Researchlinstitute (ICAR), Jodhpur, Rjasthan.
Kumar, N., ( 1997) Introduction to Horticulture, Rajalakshmi Publications,
Nagercoil.

Kumar Mishra, K., N. K. Mishra and Satish Chand (1994) Plant Propagation, John
Wiley & Sons, New Jersey.






MARIS STELLA COLLEGE (AUTONOMOUS), VIDJAYAWADA-8
(Affiliated to Krishna University, Machilipatnam)

SYLLABUS
Course Title: Vermicompost Production Course Code: 20SDCVC2
No. of Hours: 30 Hrs. Credits:2

LTP: 200

Objectives:
« To prepare a vermicompost pit.
« To prepare vermicompost.
« To apply fertilizers to crops.

Course Outcomes

CO1: Identify raw materials needed for vermicomposting.

CO2: Demonstrate the preparation and management of vermicompost beds.

CO3: Explain nutrient value of vermicompost and advantages and disadvantages of
vermicomposting.

PRACTICAL
UNIT-I: (6 Hours)
1. Introduction to Vermicompost - History, definition
2. Brief description methods of preparation of vermicompost

UNIT-II: (6 Hours)
1. Procedure for preparation of vermicompost by step by step
2. Materials used for vermicompost bed of greenhouses

UNIT-III: (6 Hours)
1. Maintenance of vermicompost bed

UNIT-1V: (6 Hours)
1. Nutrient value for vermicompost

UNIT-V: (6 Hours)
1. Advantages and Disadvantages in Vermicompost.

Reference Text Books:
1. Kurien, J., and Ramasamy, E.V. 2006. Vermicomposting of Taro (Colocasia esculenta) with
two epigeic earthworm species. Bioresource Technology 97(11):1324-1328. 2. Monroy, F.,
Aira,M., Dominguez, J., and Velando, A. 2006. Seasonal population dynamics of Eisenia
fetida (Savigny, 1826) (Oligochaeta, Lumbricidae) in the field. Comptes Rendus Biologies
329(11):912-915.

3. Nair, J., Sekiozoic, V., and Anda, M. 2006. Effect of pre composting onvermicomposting of
kitchen waste. Bioresource Technology 97(16):2091-2095.

4. Suthar, S. 2006. Potential utilization of guar gum industrial waste in vermicompost production.
Bioresource Technology 97(18):2474-2477.



MARIS STELLA COLLEGE (AUTONOMOUS), VIJAYAWADA-8
(Affiliated to Krishna University, Matchilipatnam)
SYLLABUS
Course Title: Journalistic Reporting Course Code: 20SDCJR2
No. of Hours: 30 Hrs. Credits: 2
LTP: 200
Objectives
To understand the basic and technological advancements in JournalisticReporting.
Tounderstand and apply the effective writings in Reporting.
To equip the learners with different dimensions of Journalistic Skills.

Course Outcomes

CO1: Understand the evolution of journalism with a focus on its development in India.
CO2: Realise the ethical aspects of Journalism in India.

CO3: Develop basic writing skills for newspapers, radio and television.

UNIT-I (5 Hrs.)

Introduction to Journalism in India - Nature, Growth and Development in
post-Independence era - Print Media, Mass Media and Electronic Media, Press as aFourth
Estate - Role of Press in Democracy.

UNIT-II (5 Hrs.)
Concept of News - News Values- Sources of News - News gathering ways:Press
Conferences, Press Releases, Press Meets. Interviewing-Types of Interviews and
Interviewing Techniques - Methods of News Writing: Leads,News Stories and Body
Development.

UNIT-III (5 Hrs.)
Reporting- Kinds of Reporting - Objectives of Reporting, Writing Different Types of Special
Features, Writing for Radio and Television, Values and Ethics of Journalism.

Skill/[Hands-on (15 Hrs.)

1. Collection and study of various English and Telugu newspapers
2. Guest lecture/basic training by local experts

3. Assignments, Group Discussion, Quiz programmes etc.

4. Writing news reports on various issues.

5. Live reporting practical experience in classroom



References

. Mencher Melvin, News Reporting and Writing, 1997, Columbia University Press.

. Mazumdar Aurobindo, Indian Press and Freedom Struggle, 1993, Orient Longman.

. Barun Roy, Beginners Guide to Journalism and Mass Communication, V&S
Publishers, New Delhi.

. Kamath M.V, Professional Journalism, 1983, Vikas Publishers, New Delhi.

. Carole Fleming, Emma Hemmingway, Gillian Moore and Dave Welford, 2006,SAGE
Publications India Pvt. Ltd, New Delhi.



MARIS STELLA COLLEGE (AUTONOMOUS) , VIJAYAWADA-8
(Affiliated to Krishna University, Machilipatnam)SYLLABUS
Course title: Counseling and Psychotherapy Course Code: 20SDCCP2
No of hours : 30 hours Credit: 2

LTP - 200
Course Objectives

To explore one’s own beliefs and values in an effort to develop and deepen theunderstanding of
counseling, psychotherapy process.

Course Outcomes

CO1: Understand the concept of counseling and psychotherapy
CO2: Demonstrate the coping methods

CO3: Develop skills in counseling

Activities: 15 hours

This course will use several learning formats for meeting course objectives
Lectures/class demonstrations.

Guest lecturer/student presentations.

PPT , Film presentations.

Video demonstration of therapy sessions, lecture notes. Quizzes

Group discussion, interactive learning, audio and video recordings, role-play,experiential
learning and examination

Visit to the counseling clinics - Field Work,

Unit | - Psychology of personal growth and well-being (5hrs)
Perspectives on self and personal growth: Concept of adjustment; healthy personalities,
Characteristics and determinants.

Unit 2 - Foundations of Counseling ( 5hrs)
Basics of counseling,, Role of counselor, Positive psychology oriented counseling and areas of
counseling

Unit 3 - Various theories of counseling and psychotherapy ( 5hrs)
(Psychodynamic, cognitive-behavioral, humanistic, and family counseling approaches)
Exploration of techniqgues and methods in group and individual counseling. Coping methods :
strategies and effectiveness



Reference Books
1. Whatis Counselling and PsychotherapyAuthor — Norman Claringbull Year -2010 Publisher —
Learning matters Ltd

2. Theories of counselling and Psychotherapy Systems and StrategiesAuthor — Seligman
Linda Publisher — Pearson Education, Edition-4
3. Introduction to Counselling Author — Mcleod John, 3Edition Publisher — New Delhi Rawat,

2008
4. Counseling and GuidanceAuthor — Narayana Rao S

Publisher — New Delhi — TaTaMcgraw-hill Edu.Pvt.Ltd, 2013
5. Personality Development Through PsychotherapiesAuthor — H.L. Kaila, S. Ravishankar, B.

Pattanayak Publisher — Himalaya Publishing House
Edition-1-2003

ASSESSMENT
15 Hours : Teaching
15 Hours : Skill based ActivitiesTheory :
30 MCQs
Activities: 20 students’ activities

LEARNING FORMAT
Field visit

Group discussion
Interactive learning

Audio and video recordings
Role-play

Experiential learning



MARIS STELLA COLLEGE (AUTONOMOUS), VIJAYAWADA
(Affiliated to Krishna University, Machilipatnam)

SYALLABUS

Course Title: Performing Arts Course Code: 20SDCPA2
No.of.Hours:30 LTP:200 " Credite:2
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MARIS STELLA COLLEGE (AUTONOMOUS) VIJAYAWADA -8
(Affiliated to Krishna University, Machilipatnam)

SYLLABUS
Course Title: Agriculture Marketing Course Code: 20SDCAM2
No. of Hours: 30 Hrs. Credits: 2
LTP- 200

Objective:

To enable the students to explain the basic concepts ofagricultural
marketing and its allied activities

To bring in good marketing practices which helps tocope up with
environmental changes

Course Outcomes:

CO1: Understand the types, structure and functioning of agriculturalmarketing
system

CO2: Comprehend related skills and apply them in sample situations

CO3: Extend this knowledge and skills to themproduction/

consumption environment

Unit- I: (5 Hrs.)

Introduction of Agriculture and agricultural products (including

agriculture horticulture, sericulture, floriculture, aquaculture - genetic

culture and dairy product) - Agricultural Marketing - Role of marketing -
Concepts - Goods and services - Movement of product from farm toconsumer —
Middlemen — Moneylenders - Types of agricultural

markets ( basic classification).

Unit- Il: (5 Hrs.)

Basic structure and facilities of an agricultural market — Primary,secondary and
tertiary markets— Functioning of Market Yards—

Market information — Rythu Bharosa Kendras ( RBK) — Govt marketpolicies and
regulations- Contract farming - Govt Apps for

marketing of agri products.

Unit- Ill: ( 5 Hrs.)

Planning production — assembling — grading - transportation— storagefacilities.
Price fixation. Dissemination of market information —and

role of ICT.Marketing — Mix Product element- Place element- Price element
Promotion element. Selection of target market. Governmentprograms in support
of Agricultural marketing in India.



Hands On /Skill: (15 Hrs.)

Study visits to agricultural markets and Rythu Bharosa Kendras
Invited lecture by field expert

Survey of various involved activities assembling, grading, storage,
transportation

Identify the demand for food processing units

Application of Government Apps as one Nation and one market
Assignments, Group discussion, Qui z etc.

Reference books

.S.S. Acharya &amp;N.L. Agarwala, Agricultural Marketing in India

- Oxford and IBH Publications

. K.S.Habeeb - Ur - Rahman Rural Marketing in India- Himalayapublishing
. S.S.Chinna Agricultural Marketing in India - KALYANI publishers

. Publications of National Institute of Agricultural Marketing,Odisha

. Wikipedia and other websites on Agricultural Marketing.



MARIS STELLA COLLEGE (AUTONOMOUS) VIJAYAWADA -8

(Affiliated to Krishna University,
Machilipatnam)

SYLLABUS
Course Title: Business Communication Course Code: 20SDCBC2
No. of Hours: 30 Hrs. Credits: 2

LTP- 200

Course Objective:
e To make the students understand the importance of business
communication in organizations
e To provide an outline to effective organizational communication

Course Outcomes:

CO1: Understand the types of business communication and correspondence

CO2: Acquire knowledge in preparing good business communications

CO3: Acquaint with organizational communication requirements and
presentations.

UNIT I: (5 Hrs.)
Introduction and Importance of communication an overview - meaning and
process of communication - organizational communication and its barriers.

UNIT II: ( 5 Hrs.)
Types of Business Communications —Categories, methods and formats -
Business vocabulary - Business idioms and collocations — Organisational
Hierarchy - Various levels of communication in an organi zation — Top- down,
Bottom- up and Horizontal- Business reports, presentations— Online
communications.

UNIT HI: (5 Hrs.)

Receiving business communications - Filing and processing - Sending
replies. Routine cycle of communications — Writing Communications -
Characteristics of a good business communication - Preparation of business
meeting agenda - agenda notes — minutes —circulation of minutes —
Presentations of communication

Hands On/ Skills: ( 15 Hrs.)
e Collection of various model business letters
e Invited lecture/field level training by a local expert
e Reading of various business reports
and minutes and i ts analysis
e Presentations of reports, charts etc.
e Assignments, Group discussion, field visit etc.



Reference books:
1 Chaturvedi. P.D.Chaturvedi.M - Business Communication concepts,
Cases and applications - Pearsons Education
2 Kaul Asha - Effective Business Communication - PHI Learning pvt Ltd
3 www.swayam.gov.in
4. Websites on business communication


http://www.swayam.gov.in/

MARIS STELLA COLLEGE (AUTONOMOUS), VIJAYAWADA- 8
(Affiliated to Krishna University, Machilipatnam)
SYLLABUS
Course Title: Advertising Course Code: 20SDCAD2
No. of Hours: 30 Hrs. LTP- 200 Credits: 2

Objectives:
e To understand the field of Advertising
e To comprehend opportunities and challenges in Advertising sector

Course Outcomes:

CO1: Prepare a primary advertising model

CO2: Understand applying of related skills

CO3: Examine the scope for making advertising a future career

UNIT I: (5 Hrs.)

Introduction of advertising concepts- functions - Types of advertising

- Creative advertising messages - Factors determining opportunities ofa
product/service/ldea

UNIT II: (5 Hrs.)

Role of advertising agencies and their responsibilities - scope of theirwork

and functions - Ethical issues - ldentifying target groups - Lawsin

advertising. Advertising Statutory Bodies in India - Role of AAAI

(Advertising Agencies Association of India), ASCI (Advertising StandardCouncil
of India)

UNIT Hl: (5 Hrs.)

Types of advertising — Basic characteristics of a typical advertisementReaching
target groups- Local advertising — Feedback on impact of

advertisement - Business promotion.

Hands On /Skill: (15 Hrs.)
e Collection and segmentation of advertisements
e Invited Lectures/skills training on local advertising basics andskills
e Visit to local advertising agency
e Model creation of advertisements in compliance with legal rules
Assignments, Group discussion, Quiz etc.



Reference Text Books
1. Bhatia. K.Tej - Advertising and Marketing in Rural India - McMillan
Ghosal Subhash - Making of Advertising - Mc Millan
India
2. Jeth Waney Jaishri & Jain Shruti - Advertising Management —
Oxford University Press Publications of Indian Institute of Mass
Communications



MARIS STELLA COLLEGE (AUTONOMOUS) VIJAYAWADA - 8
(Affiliated to Krishna University, Machilipatnam)

SYLLABUS
Course Title: Logistics & Supply Chain Course Code: 20SDCLS2
Management Credits: 2
No. of Hours: 30 Hrs. LTP- 200

Objectives
To understand the concept of Logistics and Supply Chain Management

To make the students Compare the Logistics in National and
International scenarios.

Course Outcomes:

CO1: Summarize relationship between marketing and Logistic Management
CO2: Understand the concepts of Supply ChainManagement in

connection with products.

CO3: Understanding various types of seller and suppliers

Unit | - Introduction ( 5 Hrs.)

Functions of Logistics - Structure of logistics - Logistics Costs - Modes ofLogistics
- Logistics in 21st Century -- Role of Supply Chain Management -Design and
Development of Supply Chain Network - Different types of

Supply Chain

Unit Il - Logistics: (5 Hrs.)

Customer Selection - Process - Customer Service and Customer Retention
—Relationship Management - Integrating Logistics and CustomerRelationship
Management

Unit Il - Supply Chain Management: ( 5 Hrs.)
Managing and Estimating Supply Chain Demand — Forecasting
Techniques — Supplier Networks —Skills to Manage SCM - Recent Trends

Hands On/ Skills: ( 15 Hrs.)

Invited lecture from Domain/Industry Experts

Field Visit ( Manufacturing units, Suppliers)

Assignments, Seminars, Group Discussion, Quiz and Role
Poster presentations on SCM

Case Study Development



Prescribed text books

Shailesh Kasande, Materials and logistics Management,Nirali
Prakashan

Jhamb LC, Materials and logistics Management, Everest

Publishing House.

Martin Christophe, Logistics &amp; Supply Chain Management,Prentice
Hall.

Alan Rushton, Phil Croucher &amp; Pet er Baker (CILT), Logisticsand
Distribution Management, Kogan Page Ltd.

G. Raghuram, Logics and Supply Chain Management, Macmillan.
Dr.Gopal Krishnan — Material Management Rear- view, PearsonNew
Delhi.

Reference text books

B.S. Sahay, Macmillan, Supply Chain Management, Pearson
Bowersox, Closs ; Cooper, Supply Chain Logistics
Management, McGraw- Hill.

Websites on Logistics and Supply Chain Management



MARIS STELLA COLLEGE (AUTONOMOUS), VIJAYAWADA -8
(Affiliated to Krishna University, Machilipatnam)
SYLLABUS
Course Title: Solar Energy Course Code: 20SDCSE2

No. of Hours: 30 Credits: 2
LTP: 200
Objectives

e To facilitate students to learn about importance of solar energy
and its storage
e To impart knowledge on solar thermal systems and solar
photovoltaic systems and their fundamentals.
e To provide hands on experience, thus giving scope for
employment / entrepreneurship.
Course Outcomes
CO1: Describe solar radiation principles, collecting techniques and its
storage.
CO2: Summarize the solar photovoltaic technology principles and their
fundamentals
CO3: Outline the working principles of solar appliances

UNIT-1 — Solar Radiation (6 Hrs.)
Sun as a source of energy, Solar radiation, Solar radiation at the
Earth’ s surface, Measurement of Solar radiation- Pyroheliometer,
Pyranometer, Solar energy-Importance, Storage of solar energy, Solar
pond.

UNIT-Il: Solar Thermal Systems (6 Hrs.)
Principle of conversion of solar radiation into heat, Collectors used for
solar thermal conversion: Flat plate collectors and Concentrating
collectors, Solar Thermal Power Plant, Solar cookers, Solar hot water
systems, Solar dryers, Solar Distillation, Solar greenhouses.

UNIT-IIl: Solar Photovoltaic Systems (6 Hrs.)
Conversion of Solar energy into Electricity - Photovoltaic effect, Solar
photovoltaic cell and its working principle, Different types of Solar
cells, Series and parallel connections, Photovoltaic applications:
Battery chargers, domestic lighting, street lighting and water pumping



Hands on /Skill activities (12 hours)

1. Study I-V and P-V characteristics for a photovoltaic module (Solar
Cell)

2. Determination of MPP (Maximum Power Point) and calculate fill
factor.

3. Investigate the effects of tilting angle on a solar panel on an |-V
characteristic.

4. Investigate the effect of incidence of different wavelengths

5. Investigate the effect of series and parallel combination of Solar
Cells and respective power characteristics.

Reference Books

1. Solar Energy Utilization, G. D. Rai, Khanna Publishers 1. Solar
Energy- Fundamentals, design, modeling & applications, G.N.
Tiwari, Narosa Pub., 2005.

2. Solar Energy-Principles of thermal energy collection & storage,
S.P. Sukhatme, Tata McGraw Hill Publishers, 1999.

3. Solar 