
 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA- 8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: Advanced Corporate 

Accounting  Course Code: 20 CMSEC41 AC4 

No. of Hours: 75 Hrs. LTP - 302 Credits: 4 

 
Objectives 

● To learn basic concepts and scope of Advanced Corporate 

Accounting 

● To equip students with the knowledge of Accounting standards 

 
Course Outcomes 

CO1: Understand Corporate Accounting environment 

CO2: Demonstrate the recording transactions relating to Purchasing of 

Business and Amalgamation 

CO3: Explain the situations in Liquidations 

CO4: Analyze the calculations relating to Amalgamations and holding 

companies 

 
Unit - I: (10 Hrs.) 

Purchase of Business Meaning - Purchase Consideration - Methods for 

determining Purchase Consideration - Discharge of Purchase 

Consideration - Accounting Treatment. 

 
Unit - II: (12 Hrs.) 

Amalgamation of Companies Meaning and Objectives - Provisions for 

Amalgamation of Companies as per Accounting Standard 14 - Accounting 

Treatment. 

 
Unit - III: (10 Hrs.) 

Internal Reconstruction of Companies Meaning - Forms of Internal 

Reconstruction - Alteration of Share Capital and Reduction of Share 

Capital- Accounting Treatment. 

 
Unit - IV: (10 Hrs.) 



Accounts of Holding Companies Meaning of Holding Companies and 

Subsidiary companies- Consolidated Financial Statements Legal 

requirements on Consolidation-Calculation of Minority Interest - 

Accounting treatment 

 
Unit – V: (10 Hrs.) 

Liquidation Meaning - Modes of Winding up of a Company- - 

Liquidator’s Final Statement of Account - Calculation of Liquidator’s 

Remuneration - Preparation of Statement of Affairs and Deficiency 

Account- Accounting Treatment. 

 
Hands On /Skill: ( 23 Hrs.) 

● Training of students by a related f ield expert. 

● Assignments including technical assignmen ts like Working with 

Tax Consultancy for observation of Tax Assessment and Return 

Filing Procedure. 

 
Co- Curricular Activities: 

● Seminars 

● Conferences 

● Discussions by inviting concerned institutions 

● Field Visit of f irm 

● Invited lectures and presentations on related topics 

 
Reference Books: 

1. Goyal, Bhushan Kumar. Corporate Accounting. Taxmann, New Delhi 

2. Kumar, Alok. Corporate Accounting. Kitab Mahal 

3. Monga, J. R. Fundamentals of Corporate Accounting. Mayur Paper Backs, 

New Delhi 



MARIS STELLA COLLEGE ( AUTONOMOUS ) VIJAYAWADA- 8 

(Affiliated to Krishna University, Machilipatnam) 

 
SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: Software Solutions 

To Accounting   Course Code: 20CMSEC42SS 4 

No. of Hours: 75 Hrs. LTP: 302 Credits: 4 

 
Objectives 

● To equip the students with latest software solutions 

● Highlight the major accounting software’s in India 

 
Course Outcomes 

CO1 : Understand the various versions of Tally and other softwares. 

CO2: Highlight the major accounting software in India. 

CO3: Apply basics of accounting software into business f irms for 

accounting transactions. 

CO4: Integrate the concept of different Accounting software for 

accounting purposes. 

 
Unit - I: (10 Hrs.) 

Computerized Accounting Microsoft  Excel Spread Sheet - Functions in 

Excel- Preparation of Accounts, Statements and Budgets using MS Excel - 

Analysis and Interpretation. 

 
Unit - II: (10 Hrs.) 

Introduction to Leading Accounting Software’s - Busy - Marg – Quick Books 

- Zoho Books -Tally- Features and Accounting. 

 
Unit - III: (12 Hrs.) 

Tally ERP-9 - Company Creation -Tally Start-up Screen- Gateway of Tally- 

Create a Company - Alter & Delete company- Backup and Restore- Security 

Features in Tally. 

 
Unit - IV: (10 Hrs.) 

Tally- Accounting Masters- Groups- Create Ledgers- Alter & Delete - 

Inventory Masters- Creating Stock Groups - Stock Items- Unit of 

Measurement- Alter & Delete. 

 
Unit - V: (10 Hrs.) 

Tally-Voucher Entry -Vouchers Types - Vouchers Entry - Alter and deleting 

Settings Purchase Vouchers and Sales Vouchers including Tax component –

Reports Generation. 



Hands On /Skill: ( 23 Hrs.) 

 Assignments including technical assignments like Working with 

Excel & Tally 

 Field Visit to any f irm 

 Training of students by a related f ield expert. 

 
Co- Curricular Activities: 

● Seminars 

● Conferences 

● Discussions by inviting concerned institutions 

● Field Visit of f irm 

● Invited lectures and presentations on related topics 

 
Prescribed text book: 

● Nadhani, Ashok K, Tally ERP 9 Training Guide, BPB Publications 

 
Reference Books: 

1. Tally 9 in Simple Steps, Kogent Solutions Inc., John W iley & Sons. 

2. Tally 9.0 (English Edition), (Google e Book) Computer World 

3. Tally.ERP 9 Made Simple Basic Financial Accounting by BPB 

Publisher. 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA- 8 

(Affiliated to Krishna University, Machilipatnam) 

 
SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: Logistics Services 

& Practice   Course Code: 20CMSEC51LS4 

No. of Hours: 75 Hrs. LTP: 302 Credits: 4 

 
Objectives 

● To understand logistics and supply chain management 

● To equip the students with international Logistics and warehousing 

procedures 

Course Outcomes 

CO1 : Appraise the Principles of Logistics and its informatics. 

CO2: Examine the Financial Issues in Logistics sector performance. 

CO3: Describe basic EOQ model and ABC analysis. 

CO4: Determine warehouse safety rules, concepts of Retail Logistics and 

strategies of Supply Chain Management 

 
Unit - I: (10 Hrs.) 

Introduction Logistics - meaning ‐ Principles of Logistics-Technology & 

Logistics - Informatics. Warehouse‐Meaning - Types –Benefits of 

Warehousing. Transportation‐  Meaning - Types – Benefits. Courier/Express‐ 

Meaning- Courier Guidelines –Pricing in Courier ‐Express Sector for 

international and domestic shipping -Reverse logistics in e‐commerce 

sector. 

 
Unit - II: (10 Hrs.) 

Global Logistics Global Supply Chain‐Organizing for Global Logistics‐ 

Strategic Issues in Global Logistics ‐ Forces driving Globalization‐  Modes 

of Transportation in Global Logistics Barriers to Global Logistics ‐Markets 

and Competit ion‐Financial Issues in Logistics Performance. 

 
Unit - III: (10 Hrs.) 

Inventory Need of Inventory‐Types of Inventories‐  Basic EOQ Model‐ 

Classification of material ‐ ABC Analysis ‐VED, HML, - Material 

Requirement Planning ( MRP)‐ meaning and Advantages Materials handling 

and storage systems ‐ Principles of Materials Handling. 

 
Unit - IV: (12 Hrs.) 

Warehousing & Distribution Operations Need for Warehouse – Importance 

of warehouse‐ Stages involved receipt of goods ‐ Advanced shipment 

notice(ASN)-Warehouse Activities- receiving, sorting, loading, unloading, 



Picking, Packing and dispatch - safety rules and Procedures to be observed 

in a Warehouse. 

 
Unit - V: (10 Hrs.) 

Retail Logistics and Supply Chain Management Concepts of Retail Logistics 

and supply chain‐ Supply chain efficiency ‐ Fundamentals of Supply Chain 

and Importance - SCM concepts and Definitions - Supply chain strategy- 

Strategic Drivers of Supply Chain Performance – key decision areas – 

External Drivers of Change. 

 
Hands On /Skill: ( 23 Hrs.) 

● Visit local logistic providers 

● Case studies on f inancial issues 

● Debate on storage processes 

 
Co- Curricular Activities: 

● Seminars 

● Conferences 

● Discussions by inviting concerned institutions 

● Field Visit of f irm 

● Invited lectures and presentations on related topics 

 
Prescribed text book: 

● Logistics Management, Ismail Reji, Excel Book, First Edition, 2008. 

 
Reference Books: 

 Vinod V Sople (2009) Logistic Management (2ndEdn.) Pearson 

Limited.

 Logistics Management for International Business: Text and Cases, 

Sudalaimuthu & Anthony Raj, PHI Learning, First Edition, 2002



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA-8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: EXIM Procedure 

& Practice   Course Code: 20CMSEC52 EI4 

No. of Hours: 75 Hrs. LTP: 302 Credits: 4 

 
Objectives 

● To equip the students with EXIM policies and procedures 

● To gain awareness on documentation and payment procedures in 

foreign trade. 

Course Outcomes 

CO1 : Understand the significance of Export and Import Manageme nt and 

its role in Economy and as job careers 

CO2: Acquire knowledge on Procedures of export and import 

CO3: Involve in pre and post EXIM activities 

CO4: Enhance their skills by practising in foreign trade 

 
Unit - I:(10 Hrs.) 

Introduction of EXIM policies and procedures Objectives of EXIM policies - 

Role of export houses in the development of Economy - State Trading 

Corporations and SEZs - Flow of Procedure for export and import process. 

 
Unit - II: (12 Hrs.) 

Product planning and for import and export Promotion Councils in India and 

Commodities Board of India - Its functions and their role - Registration cum 

Membership Certif icate ( RCMC) and registration of Export Credit and 

Guarantee Corporation of India (ECGC) 

 
Unit - III: (10 Hrs.) 

Documentation at the time of EXIM goods Commercial documents - Principal 

and Auxiliary documents - Regulatory documents ( relating to Goods, 

Shipment, Payment, Inspection, Payment, Excisable and FERA) 

 
Unit - IV: (10 Hrs.) 

Payment Procedures in foreign trade Factors determines for Payment and 

methods of Receiving Amount -Payment in advance Documentary Bills - 

Documentary credit under Letter of Credit - Different types of Letters of 

Credit - Open account with periodical settlement. 

 
Unit - V: (10 Hrs.) 

Insurance and Shipment of Goods Cargo Insurance (Marine) - Types of 

Marine insurance policies- Kinds of losses - Shipment of goods - Clearing 



and forwarding agents- its role and Significance - Classif ication of services 

Essential and Optional services-clearance procedures for export of goods. 

Hands On /Skill: ( 23 Hrs.) 

 Case studies on regulatory authorities 

 Analysis of payment procedures of different nations

 
Co- Curricular Activities: 

● Seminars 

● Conferences 

● Discussions by inviting concerned institutions 

● Field Visit of f irm 

● Invited lectures and presentations on related topics 

 
Prescribed text book: 

● Rama Gopal.C; Export and Import Procedure - New Age International 

Publishers 

 
Reference Books: 

1. Neelam Arora, Export and Import Procedure and documentation - 

Himalaya Publishing House 

2. Dr.SwapnaPilai, Export and Import Procedure & documentation - 

Sahityabhawan Publications 

3. Sudhir kochhar, Export and Import Procedure - Aggarwal Book hous 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA - 8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 
 

 
Subject: Commerce & Management Studies  Semester: V/VI 

Course Title: Stock Market  Course code: 20 CMSEC61SM4 

No. of Hours: 75Hrs. LTP: 302 Credits: 4 

 
Objectives 

● To Equip knowledge about the Financial Sector of India. 

● To identify the importance of Share Market in Financial Sector as job 

career 

 
Course Outcomes 

CO1: Explain the functions of Share Market in Financial Sector 

CO2: Study the functioning of capital markets and create awareness 

among the public 

CO3: Involve in activit ies of Mutual Funds and stock market f irms 

CO4: Acquire knowledge on operations of Share Market and Research 

skills. 

 
Unit - I: Introduction, Nature, Scope and basics of stock market (10 

Hrs.) 

Introduction of Investments- Need of Investment-Short and Long 

Term investment- Money market Vs Capital Market-Primary 

Market-Secondary Market- Depositories-Buy Back Shares- Forward 

Contract and Future Contract- Types of Investors- Speculators, 

Hedgers, Arbitragers. 

 
Unit - II: Capital Markets (12 Hrs.) 

Definit ion-Participants of Capital Market Participants - Primary 

Market issues of Equity Shares and Preference Shares and 

Debentures its types Mutual Funds –Secondary Market-/Stock 

Exchange- National Stock Exchange of India-Over the Counter 

Exchange of  India  –Qualif ied Individual/Institutional Buyers  - 



Under writers. 

 
Unit – III: Financial Intermediaries (10 Hrs.) 

Depositories- -Buy Back of Shares-- Forward Contract and 

Future Contract- differences – Participants in Future Contract - 

Clearing of Mechanism. 

 

 
Unit – IV: Stock Indices (10 Hrs.) 

Index and its types- SENSEX- Calculation Methodology-Types of Clearing 

Members. 

 
Unit – V: Regulatory Mechanism (10 Hrs.) 

Security and Exchange Board of India (SEBI) -Powers, functions,- 

Over The Counter Exchange (OTCE) of India -Functions and 

Mechanism. 

 
References: 

1. I.M.Pandey. ,Financial Management, Vikas Publishing House 

2. Prasanna Chandra, Fincial Management TaTa Mc Graw Hill 

3. Bhole.L.M. Financial Markets and Institutions, Tata Mc Graw Hill 

Publishing House 

4. Khan MY,Jain PK, Financial Management, Tata McGraw Hill 

5. Kishore Ravi. M., Financial Management, Taxman Publication 

6. Web resources suggested by the Teacher concerned and the 

College Librarian including reading material 

 
Hands On /Skill: ( 23 Hrs.) 

● Conduct surveys on pros and cons of Stock Markets 

● Group Discussions. 

● Assignments like identifying the investors and their 

activit ies in share markets 

● Fieldwork/Project work Report 

 
Suggested Co- Curricular Activities: 

● Training of students by a related f ield expert. 



● Assignments 

● Seminars, Conferences, discussions by inviting concerned 

institutions 

● Visits to local Investment Institutions, offices, 

● Invited lectures and presentations on related topics by f ield 

experts. 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA - 8 

(Affiliated to Krishna University, Machilipatnam ) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 
 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: Stock Market Analysis Course code: 20 CMSEC62SM4 

No. of Hours: 75Hrs. LTP: 302  Credits: 4 

 
Objectives 

● To Equip knowledge about the Security Market Analysis. 

● To identify the importance of Share Market in Financial Sector as 

job career 

 
Course Outcomes 

CO1: Explain the importance of stock market analysis. 

CO2: Identify the need for Security Analysis 

CO3: Examine the activit ies of Mutual Funds. 

CO4: Enhance the skills by involving activities of Share Market analysis 

 
Unit - I: Introduction, Nature, Scope and basics of stock market 

analysis (10 Hrs.) 

Introduction, Nature, Scope and basics of stock market analysis : 

Introduction of Investments- Need of Security Analysis-Types of 

analysis -Fundamental Analysis, Technical Analysis, Q uantity Analysis. 

 
Unit - II: Fundamental Analysis (10 Hrs.) 

Fundamental Analysis-Based on Company’s Records and Performance - 

EPS Ratio- Price to Sales Ratio-P/Earnings Ratio, P/Equity Ratio, ROI, 

D/P Ratio- Intrinsic Value 

 
Unit – III: Technical Analysis (10 Hrs.) 

Technical Analysis- Based on Share Price Movement and Market 

Trends-Bullish Pattern-Bearish pattern 



Unit – IV: Quantity Analysis: (12 Hrs.) 

Based on data for special Research purpose ( Descriptive, Correlation, 

Comparative and Experimental) by preparing questionnaire, 

observation, focus groups and interviews – Dow Theory 

 
Unit – V: Mutual Funds (10 Hrs.) 

Importance and the role of Mutual Fund –Types of Mutual Funds- 

Various schemes in India- Growth Fund, Income Fund, Growth and 

Income Fund, Tax planning schemes, other categories, Asset 

Management Mutual Funds-its method of analysis 

 
References: 

1. Khan.M. Y. Financial Management, Vikas Publishing House 

2. Bhole.L.M. Financial Markets and Institutions, Tata McGraw Hill 

Publishing House 

3. Prasanna Chandra, Investment Analysis and Portfolio 

Management, Tata McGraw Hill 

4. DamodharanAswath, Valuation: Security Analysis for Investment 

and corporate Finance.,Johnwiely, Newyork 

5. Francis. J.C., Investment Analysis and Management, Tata Mc 

Graw Hill 

 
Hands On /Skill: ( 23 Hrs.) 

● Conduct surveys on pros and cons of Stock Markets Analysis 

● Group Discussions. 

● Assignments like identifying the investors and their 

activit ies in share markets 

● Fieldwork/Project  work Report 

 
Suggested Co- Curricular Activities: 

1. Training of students by a related f ield expert. 

2. Assignments. 

3. Seminars, Conferences, discussions by inviting concerned 

institutions 

4. Visits to local Financial Institutions like HDFC securities, 

ICICI Direct Securities Reliance Securities etc. 

5. Invited lectures and presentations on related topics by f ield 

experts. 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA - 8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: Life Insurance 

with Practice Course code: 20 CMSEC71 LI4 

No. of Hours: 75Hrs. LTP: 302  Credits: 4 

 
Objectives 

● To Equip knowledge about the Life Insurance 

● To identify the importance of Life Insurance Policies for saving 

purpose 

 
Course Outcomes 

CO1: Identify the Features of Life Insurance, schemes and 

policies and insurance companies in India 

CO2: Explain various schemes and policies related to Life Insurance 

sector 

CO3: Examine the suitable insurance policy for given situation and 

respective persons 

CO4:  Enhance the skill of settlement of claims under various 

circumstances 

 
Unit - I: Features of Life insurance contract (10 Hrs.) 

Life Insurance- Features- Advantages - Group Insurance – Group 

Gratuity Schemes - Group Superannuation Schemes, Social Security 

Schemes- Life Insurance companies in India. 

 
Unit - II: Plans of Life Insurance (10 Hrs.) 

Types of Plans: Basic - Popular Plans – Term Plans- Whole Life- 

Endowment-Money Back- Savings- Retirement-Convertible - Joint 

Life Policies - Children‘s Plans - Educational Annuity Plans - Variable 

Insurance Plans – Riders 

 
Unit - III: Principles of Life Insurance (12 Hrs.) 



Utmost Good Faith- Insurable Interest- Medical Examination - Age 

proof, Special reports - Premium payment - Lapse and revival – 

Premium, Surrender Value, Non-Forfeiture Option - Assignment of 

Nomination- Loans – Surrenders – Foreclosure. 

 
Unit - IV: Policy Claims (10 Hrs.) 

Maturity claims, Survival Benefits, Death Claims, Claim concession - 

Procedures - Problems in claim settlement - Consumer Protection Act 

relating to life insurance and insurance claims. 

 
Unit - V: Regulatory Framework and Middlemen (10 Hrs.) 

Role of IRDAI & other Agencies - Regulatory Framework - Mediators in 

Life Insurance – Agency services – Development Officers and other 

Officials. 
 
 

 
Hands On /Skill: ( 23 Hrs.) 

● Conduct surveys on pros and cons of Life Insurance Policies 

● Group Discussions. 

● Fieldwork/Project  work Report 

 
Suggested Co- Curricular Activities 

● Training of students by a related f ield expert. 

● Assignments including technical assignments like Working 

with any insurance company for observation of various 

policies, premiums, claims, loans and other activities. 

● Seminars, Conferences, discussions by inviting concerned 

institutions 

● Field Visit 

● Invited lectures and presentations on related topics 

References: 

1. G. S. Pande, Insurance – Principles and Practices of Insurance, 

Himalaya Publishing. 

2. C. Gopalkrishna, Insurance – Principles and Practices, Sterling 

Publishers Private Ltd. 

3. G. R. Desai, Life Insurance in India, MacMillan India. 

4. M. N. Mishra, Insurance Principles and Practices, Chand & Co, 

New Delhi. 



5. M.N. Mishra, Modern Concepts of Insurance, S. Chand& Co. 

6. P.S. Palandi, Insurance in India, Response Books – Sagar 

Publications. 

7. Taxman, Insurance Law Manual. 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA - 8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: General Insurance with 

Practice  Course code: 20 CMSEC72GI4 

No. of Hours: 75Hrs. LTP: 302  Credits: 4 

 
Objectives 

● To Equip knowledge about the General Insurance 

● To identify the importance of all types of General Insurance 

 
Course Outcomes 

CO1: Identify the Features of General Insurance and Insurance 

Companies in India 

CO2: Explain the various schemes and policies related to General 

Insurance sector 

CO3: Examine the suitable insurance policy under Health, Fire, Motor, 

and Marine Insurances 

CO4: Enhance the skills for settlement of claims under various 

circumstances 

 
Unit - I: Introduction (10 Hrs.) 

General Insurance Corporation Act - General Insurance Companies 

in India - Areas of General Insurance- Regulatory Framework of 

Insurance- IRDA - Objectives -Powers and Functions - Role of IRDA- 

Insurance Advisory Committee. 

 
Unit - II: Motor Insurance (12 Hrs.) 

Motor Vehicles Act 1988 - Requirements for compulsory third party 

insurance – Policy Documentation & Premium- Certif icate of 

insurance – Liability without fault – Compensation on structure 

formula basis - Hit and Run Accidents. 

 
Unit - III: Fire & Marine Insurance (10 Hrs.) 



Kinds of policies – Policy conditions – Documentation- Calculation of 

premium- Calculation of Loss- Payment of claims. 

 
Unit - IV: Agriculture Insurance (10 Hrs.) 

Types of agricultural insurances - Crop insurance - Problems of crop 

insurance - Crop Insurance Vs Agricultural relief - Considerations in 

Crop insurance - Live Stock Insurance. 

 
Unit - V: Health & Medical Insurance (10 Hrs.) 

Types of Policies- Calculation of Premium- Riders- Comprehensive 

Plans- Payment of Claims. 

 
Hands On /Skill: ( 23 Hrs.) 

● Conduct surveys on pros and cons of General Insurance in 

India 

● Group Discussions. 

● Fieldwork/Project  work Report 

 
Suggested Co- Curricular Activities 

 Training of students by a related f ield expert. 

 Assignments including technical assignments like Working 

with General Insurance companies for observation of policies 

and claims under certain policies. 

 Seminars, Conferences, discussions by inviting concerned 

institutions 

 Field Visit 

 Invited lectures and presentations on related topics 

References: 

1. M. N. Mishra, Insurance Principles and Practices, Chand & Co, 

New Delhi. 

2. M.N. Mishra, Modern Concepts of Insurance, S. Chand& Co. 

3. P.S. Palandi, Insurance in India, Response Books – Sagar 

Publications. 

4. C. Gopalkrishna, Insurance – Principles and Practices, Sterling 

Publishers Private Ltd. 

5. G. R. Desai, Life Insurance in India, MacMillan Indi a. 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA -8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Commerce & Management Studies Semester: V/VI Course 

Title : Income Tax Procedures 

& Practice  Course Code: 20CMSEC81IT4 

No. of Hours: 75 Hrs. LTP: 302  Credits: 4 

 
Objectives 

● To equip them with the knowledge of five heads of income. 

● To acquire skills to f ile income tax returns 

 
Course Outcomes 

CO1 : Understand the basic concepts in computa tion of tax liability under 

all heads of income of the individuals. 

CO2 : Compute taxable income and tax liability of individuals and f irms. 

CO3 : Acquire the ability to f ile online returns of income. 

CO4 : Acquire skills of TDS/TCS and online f iling of Tax returns. 
 

 
Unit - I: (10 Hrs.) 

Computation of Total Income and Tax Liability Computation of Total Income 

and Tax Liability of Individuals- Firms and Companies - Procedure for 

Assessment including Problems in calculation of tax for f irms & Companies 

 
Unit - II: (12 Hrs.) 

Clubbing of Income-Set off of Losses Meaning of clubbing of income – 

Different items come under the provisions of clubbing of income Meaning 

of set-off of losses and carry-forward and set-off of losses – Types of set- 

off - Intra- set off and Inter- set off 

 
Unit - III: (10 Hrs.) 

Tax Payment- Penalties Advance Payment of Tax - Persons liable to pay 

Advance Tax – Procedure for Computation of Advance Tax – Due Dates for 

the Payment of Advance Tax - Consequences of Non-payment of Advance 

Tax- Refund of tax, interest on refund – Appeals and Revisions 

 
Unit - IV: (10 Hrs.) 



Returns Filing Procedure for Assessment - Filing of Return – Prescribed 

Forms for f iling of Returns – PAN & TAN - On-line f iling of Returns- 26 AS 

- Traces. 
 
 
Unit - V: (10 Hrs.) 

TDS & TCS and e-Filing TDS-TCS- Provisions in brief relating to TDS/TCS - 

Schedule for deposit & Submission of Returns of TDS- Form-16 generation. 

 
Hands On /Skill: ( 23 Hrs.) 

● Training of students by a related f ield expert. 

● Assignments including technical assignments like Working with Tax 

Consultancy for observation of Tax Assessment and Return Filing 

Procedure. 

 
Co- Curricular Activities: 

● Seminars 

● Conferences 

● Discussions by inviting concerned institutions 

● Field Visit of f irm 

● Invited lectures and presentations on related topics 

 
Prescribed text book: 

● Systematic Approach to Income Tax, Girish Ahuja & Ravi Gupta, 

Bharat Law House Pvt. Ltd, New Delhi. 

 
Reference Books: 

1. Income Tax, Vinod K. Sinhania & Monica Sinhania, Taxmann 

Publications Pvt. Ltd, New Delhi. 

2. Taxation Law & Practice, Mehtrotra & Goyal, Sahitya Bhavan 

Publications, Agra. 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA- 8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce and Management Semester: V/VI 

Course Title: GST Procedure & 

Practice  Course Code: 20 CMSEC82GS4 

No. of Hours: 75 Hrs. LTP: 302 Credits: 4 

 
Objectives 

● To equip students with applications of Tally software 

● To equip students with knowledge relating to various GST provisions 

 
Course Outcomes 

CO1 : Understand the concept of Liability and Payment of GST 

CO2 : Create a new company in Tally with GST components and establish 

environment for GST Voucher entry. 

CO3: Comprehend the utilization of input tax credit, and the reverse 

charge mechanism in GST 

CO4: Acquire Skills of preparation of GST Returns in accordance with 

GST Law and Tally 

 
Unit - I:(10 Hrs.) 

GST- Liability and Payment Output tax liability - Input tax credit 

uti l ization-- Schedule for payment of GST- Interest/penalty for late/non- 

f iling of return-Payment of GST- GST Network 

 
Unit - II: (10 Hrs.) 

GST – Accounting Masters and Inventory Masters in Tally Company 

Creation- General Ledgers & GST Ledgers Creation - Stock Groups , 

Stock Items and Unit of Measure - GST Rate Allocation to Stocks 

 
Unit - III: (10 Hrs.) 

GST Voucher Entry GST Vouchers - Customizing the Existing Voucher 

types with applicable GST Rates – Mapping of Input Tax Credit on 

Purchase Vouchers - Output Tax on Sales Vouchers- Purchase and Sales 

Voucher Entries with Single Rated GST and Multiple Rated GST Goods. 

 
Unit - IV: (12 Hrs.) 

GST Returns Regular Monthly returns and Annual Return - Returns for 

Composition Scheme- Generation of Returns - GSTR-1, GSTR-2, GSTR-3, 

GSTR-4, GSTR-9, GSTR-3B 

 
Unit - V: (10 Hrs.) 



Payment of GST online Payment of GST- Electronic Filing of GST Returns 

– Refunds – Penalties- Administrative structure of GST Officers - Powers- 

Jurisdiction. 

 
 

 
Hands On /Skill: ( 23 Hrs.) 

● Training of students by a related f ield expert. 

● Assignments including technical assignments like Working with Tax 

Consultancy for observation of Tax Assessment and Return Filing 

Procedure. 

 
Co- Curricular Activities: 

● Seminars 

● Conferences 

● Discussions by inviting concerned institutions 

● Field Visit of f irm 

● Invited lectures and presentations on related topics 

 
Reference Books: 

1. Goyal, Bhushan Kumar. Corporate Accounting. Taxmann, New Delhi 

2. Kumar, Alok. Corporate Accounting. Kitab Mahal 

3. Monga, J. R. Fundamentals of Corporate Accounting. Mayur 

PaperBacks, New Delhi 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWAD A -8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies  Semester: V/VI 

Course Title: Digital Marketing Course Code: 20 CMSEC91DM4 

No. of Hours: 75 Hrs. LTP: 302  Credits: 4 

 
Objectives 

● To provide with the fundamentals of Digital marketing, content 

writing and digital brand building 

● To lay foundation for advanced electives in digital marketing. 

 
Course Outcomes 

CO1: Analyze online Micro and Macro Environment 

CO2: Design and create website 

CO3: Discuss search engine marketing 

CO4: Create and share content 

 
Unit - I: Introduction Digital Marketing: (10 Hrs.) 

Meaning – importance – traditional online marketing vs digital marketing – online 

market place analysis Micro Environment – Online Macro Environment - trends 

in digital marketing – competitive analysis. 

 
Unit – II: Web site planning and creation Web Site: (10 Hrs.) 

Meaning – objectives – components of website - website creation – incorporation 

of design and– adding content, installing and activating plugins. 

 
Unit - III: Search Engine Optimization (SEO): (12 Hrs.) 

Meaning – History and growth of SEO –Importance of Search Engine - On page 

Optimization – off page optimization – Role of Search Engine Operation - google 

Ad words – Search Engine Marketing: Campaign Creation – Ad Creation, 

Approval and Extensions. 



Unit - IV: Social Media Marketing: (10 Hrs.) 

Meaning of social media and Social Media Marketing – social Management tools- 

strategy and planning – social media network – Social Networking – video 

creation and sharing – use of different social media platforms - Content creation 

- Blogging – Guest Blogging. 

 
Unit - V: Email marketing: (10 Hrs.) 

Meaning – Evolution of email – importance of email marketing – Development 

and Advancements in email marketing - email marketing platforms – creating and 

Tracking emailers–create forms – create opt-in lists – mapping industry trends 

and eliminating spam messages. 

 
Hands On /Skills: (23 Hrs.) 

 Take up Email marketing campaigning 

 Tracking and measuring digital campaigning 

 Developing a content marketing strategy using Gamification elements 

 Interaction with industry expert 

 
Co-Curricular Activities: 

 Quiz Programs 

 Co-operative learning 

 Seminar 

 Group discussions 

 Examinations (Scheduled and surprise tests) 

 Any similar activit ies with imaginative thinking beyond the prescribed 

syllabus 

 
Reference Text Books: 

1. 1.Digital Marketing for Dummies by Ryan Deiss & Russ Henneberry, 

publisher John W iley f irst edition 2020. 

2. Youtility by JayBaer, Published by Gilda MedialL C Port folio 2013 

3. Epic Content Marketing by Joe Pulizzi,  McGraw - Hill Education, 2013 

4. New Rules of Marketing and PR byDavid Meerman Scott. Wiley, 2017 

5. Social Media Marketing All- in-one Dummies by JanZimmerman, 

Deborah Ng, John Wiley 



6. &Sons. 

7. Digital Marketing 2020 by Danny Star, Independently Published, 2019 

8. Web sources suggested by the concerned teacher and college librarian 

including reading material 



MARIS STELLA COLLEGE ( AUTONOMOUS) VIJAYAWADA - 8 

(Affiliated to Krishna University, Machilipatnam) 

SYLLABUS 

B.Com. (G, T, C), BMS, BBA 

 
Subject: Commerce & Management Studies Semester: V/VI 

Course Title: Service Marketing Course code: 20 CMSEC92SM4 

No. of Hours: 75 Hrs. LTP: 302  Credits: 4 

 
Objectives 

 To study the concepts and challenges in marketing of services. 

 To learn different strategies of services and their evaluation. 

 
Course Outcomes 

CO1: Discuss the reasons for growth of service sector. 

CO2: Examine the marketing strategies of Banking Services, insurance 

and education services. 

CO3: Review conflict handling and customer Responses in services 

marketing 

CO4: Suggest measures to improve services quality and their service 

delivery 

 
Unit - I: Introduction: (10 Hrs.) 

Nature and Scope of services Introduction: Nature and Scope of services 

characteristics of services, classif ication of services – need for service 

marketing - reasons for the growth of services sector, Marketing of 

different services: Banking, Insurance, Education, Health & Tourism. 

 

 
Unit - II: Consumer Behavior: (10 Hrs.) 

Services Marketing Customer Expectations on Services - Factors 

influencing customer expectation of services. Role of customer in Service 

Delivery, Conflict Handling in Services, Customer Responses in Services, 

Concept of Customer Delight 



Unit - III: Customer Relationship Marketing & Services Market 

Segmentation: (12 Hrs.) 

Customer Relationship Marketing: Meaning -Importance of customer & 

customer’ s role in service delivery, Benefits of customer relationship, 

retention strategies. Services Market Segmentat ion: Market segmentation, 

basis & need for segmentation of services, segmentation strategies in 

services marketing. 

 

 
Unit - IV: Customer Defined Service Standards: (10 Hrs.) 

Customer defined service standards - hard and soft, concept of service 

leadership and service vision - Meeting Customer Defined Service 

Standards -Service Flexibility Versus Standards 

 

 
Unit - V: Service Development and Quality Improvement: (10 Hrs.) 

Service Development – need, importance and types of new services - 

stages in development of new services, service quality dimensions - 

service quality measurement, models improving service quality and 

service delivery, service failure and recovery 

Hands On /Skill: ( 23 Hrs.) 

 Mitigate conflicts on CRM 

 Segmentation of services 

 Debate on customer expectations on service sector 

 Develop a new service design 

 Role play on service failure and recovery 

 
Co-Curricular Activities: 

Quiz Programs 

Co-operative learning 

Seminar 

Group Discussion 

 
References books 

 
1. Services Marketing by - Valarie A. Zeithaml and May Jo BtnerPub : 

Tata Mc Grow HIL 



2. Services Marketing by – Vasont: Venugopal and Raghu N., Himalaya 

Publishing House. 

3. Services Marketing by - P. N. Reddy and others Pub: Himalaya 

Publishing House. 

4. Service Marketing by: Hellen wood Ruffe, Macmillan India Ltd. 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 


